
 
 
 
 
 
 
 
 

  
   

 
       

     
    

  
 
 

 

 

 Prevention Resource Center 
 Natale` R. Adorni 
 Montana CSAP Fellow 
 PO BOX 4210 HELENA, MT 59604 
 PHONE: 406-444-3925 FAX: 406-444-1970 
 email: nadorni@mt.gov 
 Website: www.prevention.mt.gov 

mailto:nadorni@mt.gov
http://www.prevention.mt.gov/


  
  

 

 

 

 The strategic use of news making through newspapers, 
television and radio. 

 It engages the general public, who are ultimately the 
decision makers. 

 Can change social norms, beliefs and practices in 
communities. 

 Principal source of information that can ultimately change 
community standards. 



  
 

  
 

  

 

 

 

 

 The alcohol industry spends approximately $4.8 
billion every year on advertising. 

 A recent study of children nine to eleven found that 

children were more familiar with Budweiser’s 

television frogs than Kellogg’s Tony the Tiger.
	

 A federally-funded study of 1,000 young people 
found that exposure to and liking of alcohol ads 
affects whether young people will drink alcohol. 



 

 

 

 

 

 

 

 

  
 

News Events
 
News Advisory
 

Journalistic News Review
 
Interviews
 

(LTE) Letters to the Editor
 
Op-Ed Pieces
 

(PSA’s) Public Service 

Announcements
 



  

     

 

               

        

     
 

 Explore Your Community’s History 

First Avenue South looking circa late 1800’s 

Early Wibaux Settlers circa 1850’s 

1929 Beaver Creek swelled into a wall of water and 

caused the flood on June 7, 1929. Three drowned 

including a minister and his wife. The damage was 
extensive. 



 

 

 

 

 

 

 

    
   

 

In the early days North Dakota was a dry state and the trains from the east brought many men 
from Wibaux looking for liquor, female companionship and other “entertainment.” 



   
 

 1989 Wibaux County celebrated the Centennial. The Wibaux Sheriff’s 
Department ran this ad in response.
 



 

   

   

 

 Looking at the BIG picture
 

Wibaux, Montana mid 1900’s Wibaux, Montana 1961 

Wibaux, Montana Today 



 

   

  

        

  

 

   

 

 
  

       

 

 

  
 
 

Local stats are BEST….don’t embellish! 

State stats are GOOD 

State stats compared to national statistics lend perspective to the problem 

Statistics make stories come alive, evoking emotion 

Successful Media Campaign Identifies Community Partners 

Examples include: 

Law enforcement (both local & state), Social Services, Education, Media, 
Medical/Mental Health, Faith Based, Retired and Youth Sectors 

 Invite to the table established formal and informal leaders 

“It is not at all clear how much the media influences public opinion and how 
much public opinion influences the media. “-Bruce Jackson 



     

  
 

   
 

   
  

  
       

 
 

   
 

  
 

 

Remember when developing a media plan the term STRATEGIC is key. 
Releases are not intended to merely gain exposure…focus on “newsworthy” 
articles to gain community support for your issue. 

Set realistic goals and timelines when calculating your news media activities. 

Always choose your community media “messenger” with careful thought. 

Monitor your results. Keep record of ALL newspaper articles, PSA’s, and 
television ads (positive & negative). This will help later on when advancing 

policy goals. 

BE PREPARED: Environmental change will create a certain level of
 
discomfort. 


Community dialogue will bring the issue to the forefront. 

IF PEOPLE ARE TALKING…YOU’RE MAKING AN IMPACT!
	



  

 

  

 

  

   

 

   

 
 

 
 

 

   

   

 

 

 

 Community Team Exercise 

#1 REMAIN CULTURALLY SENSITIVE TO YOUR COMMUNITY!
 

1)	 Coalition Team Members should identify what interventions or solutions 
will address the problem. 

2)	 What is the most effective way to achieve a positive outcome? 

3)	 Who will care about your message? 

4)	 Which group(s) of people do you want to target? 

5)	 Which media sources would best serve to promote your message? Are 
they interested in your story? 

6)	 What  “anticipated” obstacles do you believe may stand in your way of 
getting your message out and effecting change? ALWAYS HAVE A 
BACK-UP PLAN! 

7)	 What is your desired outcome and moreover is it realistic and sustainable? 

REMEMBER… “The journey is the destination.”- Dan Eldon 



 

 

 

 

 

 

 

 

 

 
 

Significantly impacts public health & safety 
issues facing our communities. 



   Journalistic News Releases 



   

 

   

  

  

  

  

 

 

   

 

 

  

  

 Essentials for your media tool kit: 

 Coalition Logo/Mission Statement 

 Fact Sheet (Containing Local/State Data) 

 Issue Briefing  

 Boiler Plate Letter to the Editor 

 Boiler Plate News Release 

CRITICAL: 

 Identified Spokespersons/Formal and Informal Leaders 

that can articulate  your message. These community members 

should be invested and well respected in your community. 

Letters to the Editor are the most widely read sections of 

the newspaper. Allows readers to create a public forum. 



   

  

       

 

 1st Billboard Message 

 Letters to Coalition 

Team Members 



    2nd Billboard Message 



 

 

  
 

Guest Opinion-Wibaux Gazette 



   Letters to the Editor 



     Fact Sheet, Issue Briefing: 



    Fighting the Good Fight 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                            



      Call To Action 



    
   

    
      

  
 

  
    

  
 

 
 

 
  

  
 

 
 
  
 

 Social Media: refers to publicity gained through grassroots action, particularly 
on the Internet. The media may include any mass media outlets, such as 
newspaper, television, radio, and the Internet, and may include a variety of 
formats, such as news articles or shows, letters to the editor, editorials, and polls on 
television and the Internet. 

EARNED MEDIA: (or free media) refers to favorable publicity gained through 
promotional efforts other than advertising, as opposed to paid media, which refers 
to publicity gained through advertising…. 

Earned media often refers specifically to publicity gained through editorial 
influence. 

This includes “word of mouth” and many public relations efforts. Examples of 
earned media can be seen with noteworthy actions, causing unforeseen shifts in a 

community. 

http://en.wikipedia.org/wiki/Internet
http://en.wikipedia.org/wiki/Mass_media
http://en.wikipedia.org/wiki/Newspaper
http://en.wikipedia.org/wiki/Television
http://en.wikipedia.org/wiki/Radio_programming
http://en.wikipedia.org/wiki/Letter_to_the_editor
http://en.wikipedia.org/wiki/Editorial
http://en.wikipedia.org/wiki/Opinion_poll
http://en.wikipedia.org/wiki/Publicity
http://en.wikipedia.org/wiki/Promotion_(marketing)
http://en.wikipedia.org/w/index.php?title=Paid_media&action=edit&redlink=1
http://en.wikipedia.org/wiki/Earned_media


 
 

    
   

 
 

 
   

   
 

 
 

  
   

 
 

  
  

 
 

 
 

  

WHY IS IT IMPORTANT 
WHY IS IT IMPORTANT 
As earned media is almost always from a third party, it has the side-effect of producing an 
authentic and transparent message (examples include testimonials and public reviews.) 

POTENTIAL OPPORTUNITY 
Because of its third party origin, earned media is often distributed with little or no 
payment through existing communication channels (personal networks, social niches, 
associations, etc.) and provides collateral benefits in the form of individual and 
community outreach. 

POTENTIAL RISK 
Many coalitions make the mistake that earned media is free, but in reality it can be the 
most costly form of communication when strategy, support, and timing is taken into 
consideration. 

As earned media is fundamentally built around third party endorsement, the possibility 
to lose control of your message or have it unexpectedly change direction is a substantial 

issue. 

message or have it unexpectedly change direction is a substantial issue. 



  
    

 

 
            

 

 
    

   

   

   

   

   

   

By definition: “The Domino Strategy on How to Drink Responsibly is a social 

marketing campaign that encourages the public to pay attention to the size, content 
and amount they consume each time they drink.” http://dominostrategy.org/ 

Do you feel your community would benefit from the use of this tool? 

Answer 

Options 
Response Percent 

Yes 60.7% 

No 14.3% 

Possibly 25.0% 

Other (please specify) 

answered question 

Response Count 

17 

4 

7 

2 

28 

skipped question 0 

http://dominostrategy.org/


       Is this a tool for your community? 



 
 

 
 

 
 

 
 

   
 

 
 

     
 

 
  

 
 
 
 

http://dominostrategy.org/ 
http://camy.org/ 
http://alcoholjustice.org/ 
http://www.parentpower.mt.gov/ 
http://prevention.mt.gov/ 
http://www.pire.org/ 

Underage Drinking Video entitled: Keep Talking Montana: You Can Prevent Underage 
Drinking 
http://www.stopalcoholabuse.gov/statevideos.aspx 

This PowerPoint presentation is downloaded as a PDF to the following webpage: 
http://prevention.mt.gov/specialist/index.php 
http://prevention.mt.gov/specialist/RegionalDUITaskForcePPPTeam.pdf 

http://dominostrategy.org/
http://camy.org/
http://camy.org/
http://alcoholjustice.org/
http://www.parentpower.mt.gov/
http://prevention.mt.gov/
http://www.pire.org/
http://www.stopalcoholabuse.gov/statevideos.aspx
http://prevention.mt.gov/specialist/index.php
http://prevention.mt.gov/specialist/RegionalDUITaskForcePPPTeam.pdf


 

 
The Power of Media in Shaping Our 

Cultural Norms 














































