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What is Media Advocacy?

The strategic use of news making through newspapers,
television and radio.

It engages the general public, who are ultimately the
decision makers.

Can change social norms, beliefs and practices in
communities.

Principal source of information that can ultimately change
community standards.




The Persuasion of Media

> The alcohol industry spends approximately $4.8
billion every year on advertising.

> A recent study of children nine to eleven found that
children were more familiar with Budweiser’s
television frogs than Kellogg’s Tony the Tiger.

> A tederally-funded study of 1,000 young people
found that exposure to and liking of alcohol ads
atfects whether young people will drink alcohol.




Media Advocacy Terms

News Events
News Advisory
Journalistic News Review
Interviews
(LTE) Letters to the Editor
Op-Ed Pieces
(PSA’s) Public Service
Announcements




Step 1:

Foundation

“In order to know where you are going, you
need to know where your community has been.”

0 Explore Your Community’s History

First Avenue South looking circa late 1800’s
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1929 Beaver Creek swelled into a wall of water and

caused the flood on June 7, 1929. Three drowned
including a minister and his wife. The damage was
extensive.




Community History continue...
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In the early days North Dakota was a dry state and the trains from the east brought many men

from Wibaux looking for liquor, female companionship and other “entertainment.”

Clydesdales in 1983 parade



Community History continue...

a 1989 Wibaux County celebrated the Centennial. The Wibaux Sheriff’s
Department ran this ad in response.

Enjoy the Wibaux Celebration ‘
our facilities and services

we hope no one W||| use

Sheriff's Department




Community History 101

0 Looking at the BIG picture
Wibaux, Montana mid 1900's Wibaux, Montana 1961




Step 2:

Knowledge is Power

»Local stats are BEST....don"t embellish!

>State stats are GOOD

>State stats compared to national statistics lend perspective to the problem
>»Statistics make stories come alive, evoking emotion

Successful Media Campaign Identifies Community Partners
Examples include:

»Law enforcement (both local & state), Social Services, Education, Media,
Medical/Mental Health, Faith Based, Retired and Youth Sectors

> Invite to the table established formal and informal leaders

Q“It is not at all clear how much the media influences public opinion and how
much public opinion influences the media. “-Bruce Jackson



Step 3:
“Deliver the needed messages to the
key targets”

Remember when developing a media plan the term STRATEGIC is key.

Releases are not intended to merely gain exposure...focus on “newsworthy”
articles to gain community support for your issue.

Set realistic goals and timelines when calculating your news media activities.
Always choose your community media “messenger” with careful thought.

Monitor your results. Keep record of ALL newspaper articles, PSA’s, and
television ads (positive & negative). This will help later on when advancing
policy goals.

BE PREPARED: Environmental change will create a certain level of
discomfort.

Community dialogue will bring the issue to the forefront.
IF PEOPLE ARE TALKING...YOU'RE MAKING AN IMPACT!



Bringing Your Media Plan to Life

0 Community Team Exercise
#1 REMAIN CULTURALLY SENSITIVE TO YOUR COMMUNITY!

1) Coalition Team Members should identify what interventions or solutions
will address the problem.

What is the most effective way to achieve a positive outcome?

N

Who will care about your message?

s~ @
N N N N

Which group(s) of people do you want to target?

Which media sources would best serve to promote your message? Are
they interested in your story?

Q1

6 What “anticipated” obstacles do you believe may stand in your way of
getting your message out and effecting change? ALWAYS HAVE A
BACK-UP PLAN!

77~ What is your desired outcome and moreover is it realistic and sustainable?
REMEMBER... “The journey is the destination.”- Dan Eldon



Media’s Role in Advancing Environmental
Prevention

Significantly impacts public health & safety
issues facing our communities.




‘onmental Prevention...an approach that identifies
and works to change the elements within the
environment of a community that support or condone
unhealthy or unsafe conditions.”

0 Journalistic News Releases

The Gazette
Mail Bag
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Media Tool Kit

0 Essentials for your media tool kit: P

» Coalition Logo/Mission Statement
> Fact Sheet (Containing Local/State Data)
> Issue Briefing

> Boiler Plate Letter to the Editor

> Boiler Plate News Release

CRITICAL: .
> Identified Spokespersons/Formal and Informal Leaders
that can articulate your message. These community members
should be invested and well respected in your community.
>Letters to the Editor are the most widely read sections of
the newspaper. Allows readers to create a public forum.

The
Gazette
Bail Bag

Dear Frank,
What concemns me is that we scem
o ignore the fact that binge drink-
ing is a dangerous behavior in
itsell. We focus on the dangers as-
sociated with drinking, such as
driving drunk, but we seem 1o miss
the point that consuming alcohol in
excessive amounts is in itsell very
dangerous, whether you get behind
the wheel of a vehicle or not. And
of course, all the other dangers
associated with overconsumption
of alcohol (sexual assoult, vio
lence, unplanned pregnancy.sid's,
etc.) are still present i any situa-
tion where binge drinking is taking
place. So being “safc” is about
more than just tking someonc's
keys awny
Lynn Scammon
Wibaux, Montana
LA AR
Hi Frank
Merry Christmas and Happy New
Year fo all in Wibaux County and
Golden Valley County. The years
keep flying by, We have so many
good memorics of Wibaux.

We are both in pretty good shape
for the shape we are in. We still get
the paper cither Saturday or
Monday, Renew our paper for
2009, Take care

Ed and Gloria Wosepka
Mesa, Arizona
cesnnn
Dear Frank,

1 have mixed feclings in regard to
the most recent article about under-
age dnnking.

First, | am saddened that our
county ranks pumber one in under-
age drinking, and that it seems 50
common place in our youth and
community. Our youth truly are
our grestest asset, but until they
truly comprchend that, we have a
uphill bantle

Now, on the positive side, the first
step to solving any problem is you
must first adentify it | am excited
by the recent dialogue regardin

b =~ o i anny D&



Media’s Impact on Creating Healthy Community
Dialogue

0 15t Billboard Message
0 Letters to Coalition I

Team Members — 89% of adults

in Eastern Montana
think it is
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Cont. Media’s Impact on Creating Healthy Community
Dialogue
Raising increased community support/accountability

for social hosting
sage

o 2nd Billboard M

92% of Adults in Eastern Montana Support

Anyone who provides a place for youth to

DRINK ALGOHOL
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Focus on the FACTS

0 Fact Sheet, Issue Briefing:

Underage Drinking in Montana
The Facts

Tragic bealth. social, and economic peoblems resalt from the nse of alcohol by youth. Underage
drinking i a causal factor i 2 host of senious problems, ncluding homscide. smcade, trammatic
aloohol pozsomme. 2nd need for freatment for slcobol abuse and dependence

Problems and Costs Associated with Underage Drinking in Montana

Underage drmiome cost the atizens of Montana Casts of Underaze Drinkine
$251 million in 2007. These costs inclode Montama 2087
medical care. work loss, and pain and suffering Medical Costs
associated with the mmitiple problems resulting Y
from the we of akcobol by youth ! This
tramslates to a cost of $2,694 per year for each
youth in the State Montans ranks 17* bishest
among the 50 stases for the cost per youth of
saffermg from these costs. the direct costs of \ SIIM
mnderage drinking incurred fircugh madical X,
care and loss of work cost Montana $99 million ~
each year

Casts of Underage Drinkine by Problem, Montaza 2807
Youth violence and fraffic crashes
atinbutable to alcohol use by underage
youth in Mostana represent the farzest
costs for the State. However. 2 host of
other problems contribute substantislly
10 the overall cost Amcog teen
mothers. ftal alookol syndrome (FAS)
alone costs Montana $4.7 millicn

Young people who begin drinking
before aze 15 are four tames more
Tikely to develop alcohol dependence
and are two and a balf Smes more
Ekely to become abusers of alcohol than those who begm drinking at age 21° In 2007, 701
youth 12- 20 years old were admittad for alcobol m M accounting for 13% of
all treatment sdmissicns fior slookol sbuse i the State ?

vay, 2040

NO SAFE PLACE TO DRINK

How social host ordinances prevent
underage drinking
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State Efforts Supported at Grassroots Level
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Bullock's work on DUl honored by national group

Montana Attorney General
Steve Bullock was honored
this week by a national non
profitfor his “outstanding
commitment” and “ongoing
decication™ to fighting
drunk-driving

Bullock was ome of nine at-
torneys general pecognized

hie Century Council, &

", based non-

profit
Farlier this vear, Bullock
introduced a low-cost pilot

program in Lewis and Clark

County to crack d
peat-DUI offen
Under the 24/7 Sobriety
Program, anyone who isar-
rested for a second or' s
quent DUT is required

mit {0 a breath test ¢

" -

day, every dav If an offender
fails a breath test or does not
show up for a test, the offend-
s immediately re
voked and he or she is taken
directly to jail and waits to
see a judge. More about the
24/7 program, ineluding ¢
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Media’s Impact on Creating Community
Buy-In
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Media Eventually Shapes Community
Rules & Standards

o Call To Action

So you want to be part of the solution?

Submitted By Creating Awareness
Regarding Excesses Strategic
Wibanx County
Underage drinking cost Montzna cit-
izens $251 million in 2007

These costs de medical care,
work loss, and pain and suffering
associated with the multiple prob-
lems resulting from alcohol use by
youth. This translates to a cost of
$2,694.00 per year for cach youth in
the state. Montana ranks twelfth
highest among the 50 states for cost
per youth of underage drinking

In 2007, costs of underage drinking
by problem in Montana were;
*Youth violence, $108.% million
*Youth traffic crashes, $69.5 million
*Youth alcobol treatment, $25 mil-
lion
*Ages 1420 high risk sex, $20.3
million
*Youth injury, $12.6 million
*Youth property crime, $8.2 million
*Fetal Alcohol Syndrome among
mothers ages 15-20, $4.7 miltion
*Poisonings and psychoses, $1.8
million
Underage drinking is widespread in
Montana. Approximately 47,000
underage youth in Montang. drink
each year, In 2007, according
to self-reports by Montana students
in grades 9-12:

*78 percent had at least one
drink of alcobol on one or more
days during their life.
*26 percent had their fisst drink
of alcohol, other than a few sips,
before age 13,
*47 percent had at least one
drink of alcohol on one or more
occasion i nthe past 30 days.
*13 percent had five or more
drinks of alcohol in a row, ie.,
binge drinking in the past 30
days,
*6 percent had at least one dnink
of aleahol on schoe! property on
one or more of the past 30 days.

In 2007, underage drinkers con-
sumed 18.3 percent of all alcohol
sold in Montana, totaling S110
million in sales. These sales pro-
vided profits of $54 million to
the alcohol industry.

Instead of the mindset that

underage drinking will always be

a rite of passage and part of

Montans's  culture, Wibaux
Coun-ty citizens can "Be a Part
of the Solution” on Friday, May
28, at the Wibaux Community
Center located at the Wibaux
County Fairgrounds.

The 5:30 p.m.-7:30 p.m. event
will feature guest speaker Tawny
Haynes, whose husband, Mon-

tana Highway Patrolman Michael
Haynes, died four days after being
hit head-on by a drunk driver
March 23 on US Highway 93 near
Kalispell. The 28-year-old trooper
had been stationed at Baker.

An Impact Pane! of Professionals
will address underage drinking in
our community.

A Social Host documentary,
"Underage Drinking in Montana,"
will be shown, Wibaux was chosen
as the centerpiece for the
documentary.

In addition there will be food,
refreshments and door prizes,

For more information or any ques-
tions, ¢all Montana Community
Change Project Program Officer
Natale' Adomi at 796-3011. Or,
stop by her office located at 104
First Avenue SE, next door to The
Wibaux Pioneer-Gazette,

Young athletes start

baseball season
Three leagues will play baseball in
Wibaux this summer,

Playing home games Thursday
evenings, ‘A League is for 11-12
year-old boys. Home games sched-
uled at 6:00 p.m. are on May 13
and 20.

; \ [ mderage Drinhimg m Montana
S

 he Soutn

Wibaux Community
Center/Fairgrounds

Date: May 28, 2010
Time: 5:30-7:30 PM

Adddressing Uniderage Drinkiag in our
Community

Sogial Host Documentary:

Food, Refroshments, & Door Prizes




Social Media: refers to publicity gained through grassroots action, particularly
on the Internet. The media may include any mass media outlets, such as

newspaper, television, radio, and the Internet, and may include a variety of
formats, such as news articles or shows, letters to the editor, editorials, and polls on
television and the Internet.

EARNED MEDIA: (or free media) refers to favorable publicity gained through
promotional efforts other than advertising, as opposed to paid media, which refers
to publicity gained through advertising....

Earned media often refers specifically to publicity gained through editorial
influence.

This includes “word of mouth” and many public relations efforts. Examples of
earned media can be seen with noteworthy actions, causing unforeseen shifts in a
community.


http://en.wikipedia.org/wiki/Internet
http://en.wikipedia.org/wiki/Mass_media
http://en.wikipedia.org/wiki/Newspaper
http://en.wikipedia.org/wiki/Television
http://en.wikipedia.org/wiki/Radio_programming
http://en.wikipedia.org/wiki/Letter_to_the_editor
http://en.wikipedia.org/wiki/Editorial
http://en.wikipedia.org/wiki/Opinion_poll
http://en.wikipedia.org/wiki/Publicity
http://en.wikipedia.org/wiki/Promotion_(marketing)
http://en.wikipedia.org/w/index.php?title=Paid_media&action=edit&redlink=1
http://en.wikipedia.org/wiki/Earned_media

WHY IS IT IMPORTANT
As earned media is almost always from a third party, it has the side-effect of producing an
authentic and transparent message (examples include testimonials and public reviews.

POTENTIAL OPPORTUNITY

Because of its third party origin, earned media is often distributed with little or no
payment through existing communication channels (personal networks, social niches,
associations, etc.) and provides collateral benefits in the form of individual and
community outreach.

POTENTIAL RISK

Many coalitions make the mistake that earned media is free, but in reality it can be the
most costly form of communication when strategy, support, and timing is taken into
consideration.

As earned media is fundamentally built around third party endorsement, the possibilitly
to lose control of your message or have it unexpectedly change direction is a substantia
issue.



Domino Strategy

By definition: “The Domino Strategy on How to Drink Responsibly is a social
marketing campaign that encourages the public to pay attention to the size, content
and amount they consume each time they drink.” http://dominostrategy.org/

Do you feel your community would benefit from the use of this tool?

Ans.w er Response Percent Response Count
Options
Yes 60.7% 17
No 14.3% 4
Possibly 25.0% 7
Other (please specify) 2
answered question 28
skipped question 0

ICC/Domino Strategy Coalition Survey

aYes
@hlo
OPossibly



http://dominostrategy.org/

Domino Strategy Coalition Survey Results

Q Is this a tool for your community?

ICC/iDomino Strategy Coalition Survey Surveg Honkeu

1. Do you feel your community would benefit from the use of this tool?

Other (please specify)

answered question

skipped question

2. Is this a tool your community would use regularly?




http:/ /dominostrategy.org/
http://camy.org/

http:/ /alcoholjustice.org /
http:/ /www.parentpower.mt.gov/
http:/ /prevention.mt.gov/

http:/ /www.pire.org/

Underage Drinking Video entitled: Keep Talking Montana: You Can Prevent Underage
Drinking
http:/ /www.stopalcoholabuse.gov /statevideos.aspx

This PowerPoint presentation is downloaded as a PDF to the following webpage:
http:/ /prevention.mt.gov /specialist/index.php
http:/ /prevention.mt.gov /specialist/ Regional DUITaskForcePPPTeam.pdf



http://dominostrategy.org/
http://camy.org/
http://camy.org/
http://alcoholjustice.org/
http://www.parentpower.mt.gov/
http://prevention.mt.gov/
http://www.pire.org/
http://www.stopalcoholabuse.gov/statevideos.aspx
http://prevention.mt.gov/specialist/index.php
http://prevention.mt.gov/specialist/RegionalDUITaskForcePPPTeam.pdf

The Power of Media in Shaping Our
Cultural Norms
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melts in your mouth,
not in your hands

















































“The pessimist sees difficulty in every opportunity. The
optimist sees the opportunity in every difficulty.”
-Winston Churchill




